Research

Lecture1“Introduction to Qualitative Research”
Definition and Nature of Research
o Research is a planned process aimed at understanding phenomena or answering
research questions.
v Itlooks at X in terms of how X varies in different circumstances rather than how big X is or
how many Xs there are" (Anderson, 2010).

v
» Both quantitative and qualitative research:
. Seek answers to questions.
o Use predetermined procedures (methods).
o Collect data.
o Produce results not predetermined in advance.
° Generate results often applicable beyond the immediate study.
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. Research design is the blueprint or action plan for achieving research objectives.
o It connects empirical data to research questions and conclusions, detailing how

the study will be conducted, data types, tools, sample size, and settingu )all 43 (5 a5 (3 48 5dll,

Research Methodology vs. Methods
eMethodology:a¢ielt The overarching approach or justification for choosing specific
methods. (s 5 Ul obuivl o Ahlaal cadl) LAY 5 yo s il 4l 5
eMethods 4dedll <le/ a ¥k The actual means of executing the research.
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What is Qualitative Research?

o Linked to the concept of “quality,” focusing on the “what,” “how,” “when,”
“where,” and “why” of phenomena.

o Concerned with meanings, concepts, definitions, characteristics, symbols, and
descriptions.

. Provides a holistic view S«la Legdof social phenomena, focusing on “how”
guestions rather than “how many.”

. Seeks to understand issues from the perspective of local populations ki 4ga g (e

w4 often providing culturally specific insights.




. Findings are typically context-bound and may apply only to similar groups or
settings.4lw 4ld Loy V) lid S S U8 e gkt Y s

Characteristics of Qualitative Research

. Focuses on process, understanding, and meaning. ez 4 yaill agh L)

o The researcher is the primary instrument for data collection and analysis.

. The process is inductiveds yiiu), building concepts and theories from data. ges 22
Baaae &yl ol 0 3ala Cilaa 58 () s L

. The outcome is richly descriptive Jualéilh dvie s 44m 9, using words and pictures rather

than numbers.
Focus on Meaning and Understanding
o Interested in how people interpret their experiences and construct their worlds.
. Emphasizes the emic Jall ) shidll(insider’s) perspective, as opposed to the
etic(~Y) o~ 3 (outsider’s) view typical of quantitative research.

Researcher as Primary Instrument

o The researcher adapts and responds in real time, using both verbal and nonverbal
cues, and can clarify and summarize data immediately.

Inductive Process
o Qualitative research often starts when theory is lacking or inadequate.

. Researchers gather data to build concepts, hypotheses, or theories, moving from
particular observations to general themes.

0555 Y Ledie dualialall A (alall ce @ oty of dale IS8 5 anlio ie & saay o dliaie (ojlad s cildasDlay Caalll fay
SIS (5 sine a8 AL il Hlail)
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Rich Description

o Results are richly descriptive, including context, participants, and activities.
. Data includes quotes from interviews, field notes, documents, and other sources to

support findings.
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Qualitative vs Quantitative Research

oot Qualitative Cuantitative Qualitative research Quantitative research
i i 4 Z Inductive Deductive
Focus Quality, meaning, “why"/*how Quantity, measurement, “what - ..
Subjective Objective
Data Textual, verbal, visual Numerical, standardized Impressionistic Conclusive
R s variable
ADptosch Inductive. flexible Deductive: structurad Holistic, mterde;.wenden[ system Independent and d.ep_eudeut ariable
Purposeful, key informants Random, probabalistic sample
Ethics Often more complex Standardized protocols Not focused on generalization Focused on generalization
Perspactive | | lnaider (amid) Outsider (etic) Aims at u.nderstmdmg, new perspectwe.s Auu's ax truth, sc?enuﬁc acceptance
Case smdies, content and pattern analysis Statistical analysis
[Focus on words Focus on numbers
Probing Counting

Both= sil s« methods are complementary, offering different perspectives on
phenomena.b agaladivl (Ko

Why Use Qualitative Research?
. Addresses limitations of quantitative approaches.
v' The limitations (and criticism) of quantitative approaches have always been taken as a
startingpoint to give reasons why qualitative research should be used (Flick, 2018).

. Emphasizes studying humans as reflective agents who assign meaning to their
actions.
Essential Features of Qualitative Research

. Captures diverse participant perspectives il cilga 5 & o,

. Researcher reflexivity £l cald) i

o Variety of approaches and methods.

Jia il il (pn e i e gana Jaddy y 32515 & sl 4l G e 5ill Cin

Wt 5o sl (s siaall dulas (L) e 53Y1, (grounded theory) 5,3l 4 kil phenomenology) &) Ul

. Emphasis on subjectivity and holistic understanding (! seill agdll,

. Flexible methodology4: s x, often using multiple methods (triangulation). s =3 Culil)
(.. AdaaMaciliia) 3k sae aladiul il A8l as

. Iterative process. =il A5ls Gl shadl ) il aa sy Gald) (Sascaiioe Jady Houd Vel ) S5 dlec
il

o Can complement quantitative research (e.g., exploratory phase or follow-up to

explain quantitative findings).

Al 5 S5 al 4paS il agdl ) ¢ S Canl) 8 ALESHL) Als peS e il Cangl) aladial Sy

Naturalistic Design

eConducted in real-world settings without manipulation.

*Observes phenomena as they naturally occur/ does not control or manipulate what is
being studied.

ASail) ol Jaxlly caalidl o gy of (s oo LS ja) shall Chan Cum A8l 5l i) b e sl Canll 25 25 o
Agad) g 05 Bacl Lagd ary Las nds oo LS 5 jallall 480 50 o8 Canedl o
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Purposes of Qualitative Research

Describe 3l (e Jiaic Caa s understand!dd s Lalas (Wl j2dy (oS explain das yall ClBlwl) ol Jal g2l
&, identify 50 anlie o IS develop suas il <l ki sl and generate insights about
phenomena.sedll e 3 Leae 55,55 HS8 ) 3

Major Types of Qualitative Research
. Ethnography: Studies intact cultural groups in natural settings over time, focusing
on observational data.

o) LS gl 5 pilaall AdaaSlall e ol L 308 5l sha i ) 5 i (o e dpradall Ll 8 4088 Cile sane (s
Caxld) 48185 %) c)as B)SJAX\ %L&d\ 3da g L.é uag)ﬂ\ Silale :\u\JJ -l seg_“ﬁ\ﬁﬁ Jdala ?ijm}

o Case Study: In-depth exploration of a program, event, process, or individuals
faaa A )Y e Aladul) (o Ae A0 :da

. Narrative Research s~ <a: Focuses on stories and life experiences of
individuals. .pels e s 3 Y paad e Ky

bl ae aglalad (o (i 0 anal il 1 JBe caga )il L shany ) el Lo g cagibad Gl 3 s A8S sl aadig

o Phenomenology: Explores the essence of human experiences concerning a
phenomenon. iime 5 sl Adlail dulaY) 4 adll s ga GLISS) ) Caags
e Coa yaall 5 oL A s Al a1 Jlie Sagiy yad 8 < i) Lo L) Ly ) sibiaal) Galas) ey oSl Al ks
A1l dle 11 o geba

. Grounded Theory_sal 455 Develops abstract theories grounded in participants’
views through iterative data collection and analysis.

Qualitative Research Questions?

Typically framed as “how” or “what” questions, focusing on meaning, process, or experience
within a specific context.

Examples of Qualitative Research Papers

o Critical ethnography of care in surgical settings.bleall 48 )¢ 3

o Case study on physicians’ acceptance of hospital information systems. sl Ji&
iinally e glaal) oUas

. Narrative analysis of patient comments about physicians.sbhbYle ua sl Ciligss

o Phenomenological study of nurses’ and physicians’ perceptions of ethical self-
care

o Grounded theory study on physician-nurse communication.
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Qualitative Data Collection Methods

. Observations: Field notes on activities and behaviors, recorded in unstructured
L0 5 4a sie Smor semi-structured ways. sl ol dime ) slae aui

o Interviews: Face-to-face, phone, or focus group interviews with open-ended
guestions.
. Document Review/Analysis: Analysis of public or private documents (e.g., reports,

letters, emails).aladl Bl agh 33b ) 5 Gla slaall acal

Qualitative Data Analysis and Interpretation

o Ongoing process involving reflection, analytic questioning, and memo writing. 4l
Lexa i 5 bl aan ¢ o Ja sl ) A3les 8 Jas Caamy  Jilaill 5 jatane

o Not sharply separated from data collection.

o Begins with developing thick descriptions of the phenomenon. gwe Jald Caa

Qualitative Research Process

. Select topic and problem. &fisyll Al 5 ¢ goa sall jLiial

. Justify significance.4ic s yall 3l 5 L) yall dpea] s 53

. Design study. g8 salle S lialleclibull aen 3k

. Identify and access subjects. sl J sasl) 4S5 (€ jLiall 303

. Select subjects and data (often purposive sampling). JLia) yali Jiaydgsadll Aisl)
Ll Al & gam gan 5 agaal aliiid

o Analyze data.

. Interpret results and draw conclusions. 4w Al (e it 13l g FAagiill (e 2diu 13l

Approaches to Qualitative Research
o No single “right” way; approaches should fit research goals.

o Design is emergent and may change as data is collected and insights
develop. &yl A )by g () e aranal)

Quantitative vs Qualitative Study Design
*Quantitative: Structured S 5 olis, hypothesis-testing W saxss Gl B iy
measurement-oriented.,8_ ¥le S »
*Qualitative: Flexible (o, exploratory i saass Cilaia )i sle aciad ¥ Aa gide A & jlay ALESIL),
context/meaning-oriented.—aa sl 5 Jadlle X 5
[ |Quantitative | Qualitative |

Flexibility in study design

Study design is stable from

beginning to end
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Best-Fit Research Questions for Qualitative Research ?
Focus on lived experienceial) (LYl 4 25, insider perspectives (emic) lesuas (e ) shall agd) and
context/meaning, often explored through direct interaction with participants in their environment.

Selection of a Sample in Qualitative Research

o Sample selection is a critical part of study design.

o Non-probability sampling methods are commonly used, especially purposive and
convenience sampling.

. Convenience sampling involves choosing participants who are easily accessible.

o Purposive sampling also uses accessible participants but focuses on selecting

those with specific qualities or experiences needed for the study.

Rigour of Qualitative Research &yl 4839335

o Rigour refers to the overall quality of the research.
+»» Strategies to enhance rigour include:
. Providing clear descriptions of the sample.
o Explaining how and why the sample was chosen.
o Engaging multiple researchers in coding or discussing data.
. Using participant quotations in data representation.
o Assessing researchers’ assumptions about the data.
o Peer review of findings.
. Clearly defining the study design.
. Triangulation, which means examining the phenomenon from different

perspectives, using various methods, measures, or researchers.

Trustworthiness of Qualitative Research

. Trustworthiness assesses the quality and value of the entire study.

o It determines how well the findings reflect the study’s aims and the data provided by
participants.

% Four main components:

Credibility (analogous to internal validity):4&la=<ll Confidence in the truth and accuracy of
the findings, ensuring they represent participants’ views.

eTransferability (external validity): The extent to which findings can be applied in other
contexts or populations. lay) el GilS Caa y aa dgibin 5 jal Cladine ol il o i) Gulss 40l ) s

eDependability (reliability)=idll i 3LsYl: Whether findings could be replicated if the study
were repeated by another researcher. aglie 055 &l 48 Hlall iy alile] o3

*ConfirmabilityxStll (objectivityse s sall): Ensures findings reflect participants’ views, not
researchers’ biases.
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Rigor and Quality in Research Criterion Strategy employed

Methods Credibility e Prolonged engagement
Quantitative Qualitative o Peer brleﬁng
e Triangulation
Internal Validity Credibility (truth value) e Member checks
- Transferability Transferability e Providing thick description
External Validity (applicability) e Purposive sampling
Reliability Dependability Dependability . Cr_eate an ?udit trail
(consistency) e Triangulation
Objectivity Confirmability Confirmability e Triangulation
(neutrality) e Practise reflexivity

Feasibility in Research Design <ulSaY) v 2aiill 3U ¢ o of (sl lilae ¢San Conall 20855 ) (pe S a3 (5 520
(u;L\J\ B3 a5 Ao i) o)) gall (JLa) eL\'E..)S\) Aaaliad)

o Feasibility must be considered early to determine if the research can be
successfully completed... 4S5 s 3ga s S g b pm 22y BaY WL Y s

/7

% Key considerations include:

. Staffing for data collection, analysis, and results presentation.; yill 3 ) sl

. Budget constraints and required time frames. 44l § < 5l)

o Practicality of participant tasks (e.g., avoiding overly long surveys or meetings).

. Refining research questions to a focused topic. 4wy yaai, 43

. Considering the researcher’s expertise and limitations. Jaxsss 3 ae G g Gl Jlaa

Gaalll

Limitations of Qualitative Research
The main limitation is limited generalisability: findings cannot be confidently extended to wider

populations as in quantitative research.ﬂ
Other limitations include:

. Time-consuming processes.

. Difficulty in verifying results objectively. le sy 43¢ e s 50 JS dnall (4o GIaT) Ciraaa
. Labor-intensive analysis. jw sill 5 leblat g <OUlaall & 58 o (38 ya Jalas

. Challenges in investigating causality. 4x e )

. Results are not statistically representative.

WWhich of the following is true about qualitative research?
A. Data are usually collected in a laboratory setting. =Sl

B. Focus is on studying the "whole" [l e
C. Focus is on generalisation.
D. Qualitative research is deductive.

Lecture2 Research Paradigms < s &l & Sal) =3l

*Emic 3l sl Refers to constructs or behaviors unique to a specific sociocultural
context (e.g., religious holidays), not generalizable. 48 dala 53358 0 Al anlaal o Sl ) s
Al Cladine o Lpaent (Sar Ye(pma paina
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*Etic >, 1)): Refers to universal laws and behaviors that apply across cultures (e.g., basic
human needs).
The Research Wheel <. iac
The “research wheel” (adapted from Johnson & Christensen, 2004) illustrates the cyclical nature
of research processes. dxha Gl jalue b shaicdy )| ST 4y )50 dilee

T'heory

/7N

Patterns Hypothesis

\__/

Obscrvation/data

Deduction

Induction

Research Paradigm: Definition
A paradigm sS4 #3541l is a model or framework for understanding reality, originating from Greek
meaning “pattern.”
v" ORIGIN: late 15th century.: via late Latin from Greek paradeigma,from paradeiknunai
'show side by side,’ from para 'beside' + deiknunai to show.
*Thomas Kuhn introduced the term to describe shared beliefs and agreements within a
scientific community about how problems are understood and addressed.
sParadigms are philosophical, hot methodological, and guide how research is conducted
and interpreted. aexaiual 3kl SIS 5 W yaudi 4015 da g jhaal) ALY b e i
v Itis important for the quality of the process that there is coherence throughout the
research between the paradigm and method.

Components of a Research Paradigm
Four key components:
1.0ntology: Nature of reality.
2.Epistemology: Nature and scope of knowledge.
3.Methodology: Approach to generating knowledge.
4.Methods: Techniques for data collection and analysis.

Oty Eotenoogy T hethoddogy | Methos | Sours
perspective
What
. What What tools

; What and procedure What data
Whatis —> | |~ approach can —> — can we use to ——»
reality? o (an. we use to get i acquire anwe

g know reality/ acquire collect?

knowledge? knowledge?

knowledge? knowledos?

Ontology &5 ixuls
Concerned with the nature of reality—whether it is objective (exists independently) or constructed
(shaped by social processes).iuadill 4 jaill y selaial¥) Jelally 48| 5l e 3 lad o Lis)
v" The term Ontology is from two Greek words (onto, and logia, which means science, study
or theory
Key ontological positions:
eObjectivism: Reality is independent and external.adl sl dads o danla
*Constructionism: Reality is socially constructed and subjective.
v" Ontological questions focus on what exists and the nature of entities and their
relationships.What is the form and nature of reality? Is this reality external to social actors?
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v" The ontological question leads the investigator to ask what type of reality is existent: a
single, reality or socially constructed several (multiple) realities.

Epistemology 44 s=al/ izvb
*The study of knowledge: its nature, acquisition, and limits.
v' The term epistemology comes from the Greek word epistémé, which means knowledge or
understanding
*Focuses on how we know what we know, and the justification of knowledge claims.

Types of knowledge:

ePractical 4leal) 4u jlaalls (skills-based)as! 2l &

eAcquaintance (familiarity) 4dulesll

eFactual (propositional).d skl 5l all da s (ulde 3ilaa

-Propositional knowledge is central: knowing that something is true. s e 4y 48 y2a

Epistemological questions include: What is knowledge? How is it acquired? What are its
limits?

« Epistemologists typically do not focus on procedural or
acquaintance knowledge, however, instead preferring to focus
on propositional knowledge.

* A proposition is something which can be expressed by a
declarative sentence, and which purports to describe a fact or a
state of affairs, such as “Dogs are mammals,” “2+2=7,"

* Note that a proposition may be true or false; that is.

« Statements of propositional knowledge (or the lack thereof) are
properly expressed using “that’-clauses

» For example, "He knows that Houston is in Texas,” or “She does
not know that the square root of 81 is 9.”

v' Tripartite Analysis of Knowledge Knowledge= Justified True Belief
Three Conditions of Knowledge
1. The Truth condition.
v" Most epistemologists have found it overwhelmingly reasonable that what is false cannot

be known.
2. The Belief condition.
* The general idea behind the belief condition is that you can only know what you believe.
¢ Failing to believe something precludes knowing it.
3. The Justification condition
¢ In the JTB account of knowledge, knowledge is a true-belief which is justified.
* Propositional knowledge requires justification.
¢ [t requires that a knower has adequate indication that a known proposition is true. That
adequate indication constructs a sort evidence and such evidence is known as epistemic
justification.

e Singular truth (reality) is assumed, then the researcher must be one of
objective detachment to be able to reveal , how things really are?
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e Multiple realities are assumed, then the researcher would reject the idea that people
should be investigated like objects of natural sciences. Rather, they need subjective
understanding of the phenomenon in its contexts.

Methodology & Methods < s3Y) 5 sl =gl

*Methodology: The structured approach or pathway to generate knowledge, including
planning data collection, analysis, and presentation.
(a) deciding when and how often to collect data;
(b) developing or selecting measures for each variable;
(c) identifying a sample or test population,
(d)
(e)
(

d) choosing a strategy for contacting subjects;
e) planning the data analysis; and
f) presenting the findings

eMethods: Specific techniques for collecting and analyzing data, chosen based on
research questions and design. ...k ki JalasiecDlliasgpdaill 4gledl) Cllul) 5 <l 5oV
v' Methodology is the map; methods are the steps along the map.ﬂ
¢ Selection of methods depend on the design of the study and the research questions.

Component Key Question Example Positions

Ontology What is reality? Objectivism, Constructionism
Epistemology = How can we know reality?  Objectivism, Subjectivism
Methodology How to study reality? Quantitative, Qualitative, Mixed

Methods What techniques to use? Surveys, Interviews, Observation

Key Research Paradigms

1.Positivism
* Positivism sees social science as an organized method for combining deductive logic with
precise empirical observations of individual behaviour in order to discover and confirm a set of
causal laws that can be used to predict general patterns of human activity.

o Views social science as an empirical, objective discipline akin to natural sciences.
o Assumes reality exists independently of humans and is governed by universal laws.
o Focuses on hypothesis testing, prediction, and generalization_uﬁ-«ﬂ\.

. Uses quantitative methods and treats knowledge as objective and quantifiable.

e Strengths: Clear, structured, and scientific/ Produces repeatable and generalizable
results.

e Criticisms: Ignores social context and meaning/ Assumes complete researcher neutrality,
which is often unrealistic.
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« The social world is treated like the natural world (cause-effect
relationship between variables). Therefore, it is possible to make
probabilistic predictions and generalizations.

« The reality is context free (the researchers will get similar
conclusions regarding the phenomenon in different times and
places, no complete understanding of the phenomenon)=
insensitivity to context, complexity and change.

» The epistemological position is objectivism (Researchers are
objective observers to examine phenomena that exist
independently of them and they do not influence the observed
phenomenon).

* The hypothetico-deductive model of science is used to facilitate the research process, taking a
theory-verification approach.

e Research operates in an objective world, where the researcher does not interact with study
participants to minimize bias.

* Theories of nature depend on empirical data, with larger samples used to make generalizations.

2.Post-Positivism (Critical Realism)

*Emerged in response to criticisms of positivism. ihis ne ¢S Ul aball Wl

eAccepts an independent reality but acknowledges researcher bias and values- Potential
of the researcher's beliefs and values affecting the observed phenomenon.

eSupports triangulation (using both qualitative and quantitative methods) and mixed
methods.

*Recognizes that knowledge is always provisional and open to revision.

CSan 43) Canlll o ying Lodie dali (3ol gty allai Jiad (3558 phall geed Jslad «Blda ae Bllie + (laind Jasi Wl o
Ol Qs 5 elibd) an g d8a) ;e 50 5l Aaadiiaal) 3kl allsy (K1 ¢ Gaatl) Gy 8 0 5S Ogsjumnf)si:g
A glaall Adlida jalias o &5 Eal) ¢(peer review) crodl o) (e Axal pall : Sie sl Jliy A ge¥) (e
7 (reflexivity) sl 8 o =ua 58 ¢(triangulation)

3.Constructivism (Interpretivism) [ i sl GlaU e i <Y

o Aims to understand social phenomena in context.( contextualised investigation).

. Focuses on how people construct meaning in their world.

. Employs qualitative methods, often through extended engagement (e.g.,
ethnography, case studies).

o Researcher interacts closely with participants, and analysis is inductive, seeking

patterns and themes.

S 1l S D) pe s gide e Jariy Tan et dga s (o ) ol Sl LS G agly jad |5 i GOl (i agdl (g Ul
2408 (4a 4S jidia (Themes) z yaiws S (il annis Le || a8 jelie cagdl jlae Jaadlhy Selial & aa) 35 Jaa3l il Ll iy o calS
el ol ED Gl g il (el 1 e S )
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* The main distinction between constructivism philosophy and positivism relates to the
fact that while positivism argues that knowledge is generated in a scientific method,
constructivism maintains that knowledge is constructed by scientists

¢ Interpretive research does not predefine dependent and independent variables,
but focuses on the full complexity of human sense making as the situation emerges

v" In general, qualitative research is based on constructivist ontology

v" No objective reality.

v' There are multiple realities (i.e. truths, worldviews) constructed by luman beings who
experience a phenomenon of interest.

v' Research is considered to be of good quality if it has: Credibility (internal validity).
Transferability (external validity) Dependability (reliability) Confirmability (objectivity).

c Positivism

* The constructivism philosophical paradigm is associated with the . = =
qualitative research approach. This is the case because: oinhabbenen e Ao

1. the paradigm seeks to understand a phenomenon under study from
the experiences or angles of the participants.

2. Also, the researcher constructs meanings from the phenomena under
sgugy through his own experiences and that of the participants in the
study. Research practices

3. In his quest to find the true state of the situation under study, he )
sometimes engages in the activities as they are carried out b¥ residents in
the natural setfings so that he experiences’it himself or see others
experiencing it.

4. Moreover, like the qualitative researcher, constructivists assert that
reality is subjective because it is from the individual perspectives of
participants engaged in the study and are thus multiple or varied.

4.Pragmatism
focusing on practical solutions and using methods that best address the research problem,
regardless of philosophical alignment(o<) 35 meias o 3ib Y,

T dglee Jslay 4080 aeluf Jiad il saldl JS (e 1SN agdi Uiy L Siecdiyyhall e Hhaill sy ead) Jal) e S 53
ISl i (g Slay A1 adl Cayail R il e ne i) Janie o (oo 5) bl A jral (DU e ULy
Ao A5 ya Bage 43y Hha (ol pladinl AlEL da s e 38 ) bl e 2l dglee s 2 i (S

*The term comes from the Greek word pragma, meaning action, activity, or work done.
*Pragmatism is especially linked to mixed methods research, which combines qualitative

and quantitative approaches.

*The pragmatic approach often uses abductive reasoning (s~ sl =l JYaiul—moving
back and forth between induction (building theory from data) and deduction (testing theory with
data).

*This process allows researchers to convert observations into theories and then test these

theories through action.

Application: Pragmatism supports using both qualitative and quantitative methodsin a
sequentialalis or integrated fashiond«\Sis, For example, qualitative insights might be developed
based on quantitative findings, and vice versa.

Advantages of Pragmatism
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1.Complex Understanding: Enables a deeper and broader understanding of research
problems than using only qualitative or quantitative methods alone.

2.Combines Strengths: Leverages the strengths of both qualitative (depth, context) and
quantitative (breadth, generalizability) approaches, compensating for their individual
weaknesses.
Challenges Time and Commitment: Conducting research with a pragmatic approach, especially
using mixed methods, often requires more time and dedication.

Paradigm View of Reality Role of Researcher Data Type Main Goal
Positivism Objective, independent Neutral observer Quantitative  Hypothesis testing,
generalization
Post-Positivism  Objective but limited Minimizes bias Quant + Qual Accurate understanding,
minimize bias
Constructivism  Subjective, socially Co-creator of meaning Qualitative Understand human
constructed experience and context
Pragmatism Not fixed, depends on the Practical, flexible Quant or Qual Solve real-world problems
praoblem

v/ Coherence between paradigm, methodology, and methods is crucial for research quality
and validity.

Lecture3 “Case Study & Ethnography”
Introduction to Case Studies

han o ST ARl (e CB ol el ga paan (e (B VAN Caalil) L g oWyl ApeS 5l 423 ) e 55 Cany 48 5l &
Jaslall

eDefinition of a Case: A case is a single, bounded instance (individual, group, project,
policy, institution, program) studied at a particular time or over a period.

eEaston (2010): A case is a phenomenon spatially delimited, studied at one point or over a
bounded period.

v" A qualitative approach where the investigator explores a bounded system (case) or
multiple cases over time, using detailed, in-depth data from multiple sources
(observations, interviews, documents, etc.).

*Nature: Can be qualitative, quantitative, or mixed-methods, not limited to qualitative

only.ﬂ

Author Definition
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eApplications: Widely used in healthcare, medicine, anthropology, psychology.
ePurpose: To investigate and understand complex issues in real-world settings.

Conditions for Case Study Research 4«xxiw Jja

. More variables than data points. Juli (S )lia 23e e &l paia
o In-depth inquiry.

. Studying conditions over time. 5 ;¢ s38xa 3 jalls

o Covering contextual conditions.

Strengths of Case Study Research

o Ability to use multiple sources and techniques for depth and breadth. s«

. Main data sources: document analysis, archival records, interviews, surveys,
participant observation. J3badl 4 5

. Importance of triangulation (using multiple data sources for validation 4élyaall),

o Each case is unique and cannot be replicated due to spatial and temporal

boundaries.. .. s Gy s 3 alall Caaat 1l g CaSe Flad) agd

Data is collected at Different methods of
different times or from data collection
| different sources in the commonly both
study of a qualitative and
phenomenon. quantitative are
|_combined in the study. |

Four distinct types of triangulation

Several rescarchers The rescarch Types of
collect data phenomenon is N »
independently on the |examined from different Tnangu'atlon
same phenomenon |theoretical perspectives,
and compare their disciplines or sub—

fndinne

Types of Case Studies (Yin, 2003)
1.Descriptive: Describes the phenomenon within its context.
2.Exploratory (Pilot): Defines questions/hypotheses or tests procedures for further
research.deay &gl Cilun ji Al 2l 45 2 faagdle AlS il glaa Lgie an oy Y diadle }i Baaa 5 alls (oS
3.Explanatory: Reveals cause-effect sl y s associations and how events happen.

Exploratory vs Explanatory Case Studies
*Exploratory: Used when literature is lacking; investigates unique phenomena.sxa 3 jals
eExplanatory: Used when literature provides direction; focuses on cause-effect.

Steps in Conducting a Case Study
1.Determine and Define Research Questions:
. Review literature and identify the problem.
J Frame research direction as questions. %!
v" How would | answer those questions? What information do | need? how would | go about
getting it?
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. Define scope, boundaries, and evidence types. (xS Liall (Sall (e 1 aaas

v" Crucially, each case should have a pre-defined boundary which clarifies the nature and
time period covered by the case study (i.e. its scope, beginning and end), the relevant
social group, organisation or geographical area of interest to the investigator, the types of

evidence to be collected, and the priorities for data collection and analysis.

2.Select Cases and Data-Gathering Techniques: <Ulal) aaa 41 5 YA jLaal)

o Choose single/multiple cases reflecting research questions.
. Select data collection instruments and strategies. <UaaSlaccDllia
. Ensure access and consider participant/site burden. xS biall J gea ol el 5 53 el

v/ Case can be called as Unit of Analysis.

3.Prepare to Collect Data:

o Organize databases and categories for managing large data volumes.

. Pilot the study to refine the research design.s3 ¢ Jeaeill 5 3SEL aws 1 o2l (8 3103 G o
v Preparation for the vast amounts of data prior to collection will save the researcher much

time and frustration later.

4.Collect Data in the Field:

. Data collection is emergent.sdl J3A ) ghats Jy a3l Cand
. Importance of field notes. 3 iuwe Cidasdla
. End data collection based on exhaustion of sources, saturation of categories, or

overextension.
5.Evaluate and Analyze Data:

. Use triangulation to ensure validity.

6.Prepare the Report:

o Provide enough context for understanding processes and conclusions.
. Ensure anonymity of sites and participants. (slew () 52)cpS Lial fua pad

Limitations of Case Study Research

o Large data volumes can challenge analysis within limited time/resources.

. Difficulty in defining case boundaries.

. Potential to stray from research focus. 483 (e Gl Cajaiy a8 il 5 Jualdill 3 i< g
ol o g GLaY)

. Limited basis for generalization a»=3l 433 5354 (can be improved by using multiple

cases).ae Y Wle
v" multiple-case studies can be a better ground for building theory from case studies - the
phenomenon becomes more generalizable if it occurs in a number of cases- Analytical
(theoretical) generalisation

Case Study Example: Nurses’ Paediatric Pain Management Practices
eUsed observation and questionnaires to study nurses’ practices and perceptions.
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Findings:

1. Theoretical knowledge did not impact practice quality. » YU suall da jeall 28 j2a Jny
olanl) el ey Y Ay yLal

2. Perceptions of task criticality did not affect task execution. sz ¥ 13 dagall 4aaY gy
235l Al akail) 5 ) g pecally

3. Discrepancy between self-reported and observed practices. s W Gn (38 ¢llia
xdl) a8 glie 3 JaaDl Le (g g 4l (o (addil)

Ethnography o séus 3 4360 5 caglladl can 5l Cla 5 agh Cangs cian Cilaaina 5l Cile sane Ja1y Gl Ole i & sl A 5l
Ve

*Study of social interactions, behaviors, and perceptions within groups, teams,
organizations, and communities.

eAim: Provide rich, holistic insights into people’s views/actions and the context they
inhabit.
Other Definitions

eHammersley (2006): First-hand study of what people do and say in context, using
participant observation and open-ended interviews.

Flick (2002): Explores social phenomena using unstructured data. s )&«laaSk

*\Webster (2019): Emphasizes observation and analytic focus on culture

e Honer (1993 as cited in Flick et.al., 2004) stated that ethnographies usually focus on a
specific culture, characteristics and all information embedded in it.

Ethnography Ll
eAnthropological Roots: Holistic description ! s«& —a s and analysis of culture, primarily
through participant observation. «_8 oo 4daadll 5 Jaladll

eTriangulation: 25 Combines observations, interviews, and documentary data for
comprehensive understanding.
eImmersionexiY): Researchers immerse themselves in the social setting for in-depth
understanding. 4l sl <l 38 AL manyy
VoA Al 31 e ddaadll)

Data Collection in Ethnography
eActive Participation: Ethnographer observes and participates in the group’s activities. ¥
Aozl Ly J et
eFieldwork: Slae JeeObservation and interviews are primary methods.
*Ethno-historic Research: Uses earlier written records. d&budl 44,1l 536 5l ¢ sa )
el ong-term Involvement: Prolonged exposure helps understand complexbeliefs/behaviors.
eUse of Technology: Audio/video recording devices aid data collection.

Key Concepts in Ethnography
eImmersion: Ongoing observation over time to understand evolving phenomena. (in situ
observations)
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eReflexivity: Researcher’s awareness of their influence on research and vice versa,
Involves self-examination, journaling, and debriefing to understand biases and impacts. 84 &l
A a3 e I 453 ) e 488U 5 ASIAN Ama) el g elia sy (g 908 DA (e Gl o g8 cagle Sanall iy CaS s Sall e i a8
v' Reflexivity, in the form of an account of researcher continuous self-critique and self-
appraisal, reveals signposts for readers that tell them "what is going on" (what is
happening throughout the research process).

The concept of Reflexivity in Ethnographic research
* Reflexivity refers to the ways in which the products of research are
affected by the personnel and process of doing research.

+ “Reflexivity” is %enerallx understood as awareness of the influence
the researcherhas on the people or topic being studied, while
simultaneously reg:ognlzm% how the research experience is affecting
the researcher (Gilgun, 2008).

+ Reflexivity, which can be understood as a process of self-
examination (exploring one's assumptions, emotional reactions,
cultural positioning) through specific actions Skee ing a journal,
debriefing with others, and so on) within a field of inquiry.

+ Reflexive researchers are, in essence, gazing in two directions at the
same time.

* The key to reflexivity is “to make the relationship between and the
influence of the reséarcher and the participants explicit”.

e Ethnographic research is exploratory in nature.

v' This approach means that the ethnographer goes into the field to explore a cultural group and/or
explore certain social interactions.

e Ethnographer can make modification to the research questions, design and technique
from the beginning until the completion of the study. sl J3A Joasill 4,46
v Zaharlick (1992) describes this feature as an interactive-reactive approach

e Due tothe complexity 2=« 3 22z of ethnography, unlike many other forms of qualitative
research, ethnographic research is more difficult to undertake (limitation).
¢ Tisrupted or aacess withdrawn epending on ever-changing cal circumstances and
politics (limitation). 4« oSl 5 aaiaall 13d Jsaall a5 S L Ll

Steps of Ethnographic research
1. Planning

2. Sampling

3. Data collection

4. Data analysis

5. Write up
1. Planning

o The initial step in ethnographic research involves obtaining access and
ethical approval from relevant authorities. ¥ s o3 s il sal) 3l

o Challenges may arise due to reluctance from participants about being
observed.

. Building rapport and identifying gatekeepers (key individuals who control

access) is crucial. sua 48e 548l oLy
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eEthical considerations include:

o Avoidance of harm

o Informed consent

o Privacy and confidentiality.
2. Sampling

o Ethnography typically uses purposive sampling, where researchers
deliberately select a specific group and setting.

. Usually, a single site is chosen, but various individuals, actions, and

activities within that site are studied to gain a comprehensive understanding of daily life.
3. Data Collection
eParticipant Observation: Involves the researcher immersing themselves in the

setting, combining document analysis, interviews, direct participation, and observation.
This helps build close connections with participants.

eIn-depth Interviews: These are unstructured or ethnographic interviews that do not
follow fixed questions. The aim is to engage participants in open conversation to explore
their interpretations and experiences. Interviews complement participant observation.

eTriangulation: This analytical technique uses multiple methods to provide a
holistic understanding. Types include:

o Data triangulation

o Methods triangulation

o Investigator triangulation

o Theory triangulation.
4. Data Analysis

. Field notes and interview transcripts are analyzed for similarities and
differences.

o Thematic Analysis: Identifies recurring themes and meanings from the data.

o Descriptive Analysis: Atraditional approach used in ethnography to analyze
observations and interviews.
5. Write Up

o Researchers must clearly document their data collection and analysis steps
to ensure trustworthiness. lells S s ULl pas (S i s (i jally o LUSIL 4dladl)

o The concepts of ‘Emic’ (insider’s perspective) and ‘Etic’ (outsider’s

perspective) are important in presenting findings. _skie (s (S liall ) shaia (e 5a¥) oa e
Eaall)

Limitations of Ethnography
eSmall sample sizes due to the intensive nature of observation and interviews.
*The ‘Hawthorne Effect’: participants may alter their behavior if they know they are

being observed.ﬂ
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eDifficulty in generalizing findings to broader populations. ax=ill cua
*Challenges in gaining acceptance within the culture being studied. p¢l&i 44 pa

does not only depend on participant-observer
data but mainly uses interviews.

does not have to present direct and detailed
observations, but it can be based on any
quantitative or qualitative data.

It may require certain periods of
time in the ‘field’ and emphasize details of
observational evidence.

The ethnographer may use an interview as an
additional technique to capture whole participant's
perspective.

& RPN (f;.:
By: ayah freihat
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